








 

10 most urgent world problems according to millenials

1. Climate change/destruction of nature (48,8%)
2. Large scale conflicts/war (38,9%)
3. Inequality (income/discrimination) (30,8%)
4. Poverty (29,2%)
5. Religious conflicts (23,9%)

6. reliability and transparency of government / corruption (22,7%)
7. food and water security (18,2%)
8. lack of education (15,9%)
9. safety/wellbeing (14,1%)
10. lack of economic option/unemployment (12,1%)



NATIONAL ISSUES

student protests Belgium’s energy problem

Citizen science - air quality anti littering initiatives



MISSION

Our Belgian nature is precious and under pressure. In order to protect it, we need to 
respect it, and in order to respect it, we need to reconnect with it emotionally.
We want people to be amazed about the beauty and diversity of Belgian nature.

We want to create that impact through 360° storytelling and doing.



TV Social media Platform

PR: Print & Radio Product Events

360°



Mix of Content themes & geographical spread
Discover

Explore

Protect

Home

Regional

National



TV

TIMING: spring 2022
CONTENT: 7 episodes, 40 min 

1. Forests
2. Open spaces
3. Heath lands
4. Cities
5. Fresh water
6. Salt water marshes
7. The future



https://docs.google.com/file/d/1ClW8CB623-QYWKFqZIEDu6cOSBZ7uJhb/preview


PLATFORM

CONCEPT 
Hub for content about Belgian nature around video 

CONTENT
1. Behind the scenes
2. Sneak peeks
3. News
4. Tips & tricks





https://docs.google.com/file/d/14lh2z-jZPKEgMRDWGI_fbOAZogfrl2Q4/preview


https://docs.google.com/file/d/100JAY5RwTQ4ZXdHyk1BIXGOv91_6KDPT/preview






SOCIAL MEDIA

CONCEPT: smaller, snackable pieces of content that 
are easy to share.

CONTENT
1. Infographics
2. Slow motion 
3. Gifs
4. Competitions
5. Shorter versions of website content





Community building through partnerships
ANB
Natuurpunt
WWF
Het Laatste Nieuws
Social influencers







EVENTS - 2020 
Our nature day

PRINT - 2020 
Books (hiking 
routes,...)

PRODUCTS-?
Reusable water 
bottles - Our 
Nature fund



Measuring impact



Passive Neutral Active

Non Believer 

Discoverer

Explorer

Protector



Thank You


